Introduction
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An obesogenic environment refers to an environment that facilitates the risk of obesity and 20 includes the built and food environments [1] . Obesogenic food environments, which can be 21 found inside and outside the home, are characterized by ready availability and easy access to 22 large portions of energy-dense, palatable foods and beverages. As children grow older and 23 become more independent, obesogenic environments also begin to affect their food purchasing 24 and thus consumption behavior. A recent analysis by Drewnowski and Rehm [2] , which 25 examined energy intakes in children, adolescents, and adults by food purchase location using 26 data from the National Health and Nutrition Examination Survey (NHANES), showed that for 27 each age group stores and restaurants (including full-service and quick service/pizza/take-28 out/delivery) accounted for at least 85% of total energy intake. For younger children (6-11 29 years), 63% of daily energy intake came from stores, 12% from quick-serve restaurants, and 10% 30 from school cafeterias. For adolescents (12-19 years) 63% of daily energy intake came from 31 stores, 18% from quick-serve restaurants, and 7% from full-service restaurants. Another study by
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Bourradaile and colleagues [3] showed that for only ~$1 spent in corner stores (i.e., average 33 amount spent per purchase), children in grades 4 through 6 (ages 9 years to 12 years) from urban 34 elementary schools purchased 357 kcal worth of food and beverage items. Once again, this 35 confirms the ease with which food is cheap, available and purchased when children demonstrate 36 their purchasing power. Children are exposed to the obesogenic food environment and food 37 marketing strategies, including value size pricing, at a young age and may learn to associate the 38 purchase of large food portions with better value when making food purchasing decisions.
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Current estimates indicate that 31.8% of US children and adolescents, between 2 and 19 40 years of age, are considered overweight or obese (BMI-for-age ≥ 85 th percentile) [4] . While this causes concern from a public health perspective, it is important to note that the majority of 24 -33% of the variance in age-and sex-adjusted total energy intake at the meal.
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The control of human appetite is expressed as a complex interaction between evidence suggests that children's responsiveness to portion size can also be learned behavior.
230
Therefore, biology is not destiny with respect to how much children choose to eat. that are being brought into the home and the manner in which meals are being consumed (e.g.,
245
family meals, self-serve to use (e.g., grocery coupons), and which restaurant to frequent (e.g., quick serve restaurants that 250 offer value pricing). All of these combine to form the important early home environment.
251
Data from a recent observational study by Johnson and colleagues [45] in parents and 252 their preschoolers who were recruited from Head Start centers showed that a major driver of how 253 much food children consumed at a meal at home was how much they were served by their 254 parents. In this study, research staff measured amounts served and consumed at a meal by 255 children and parents using digital photography during three home visits. 
